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Voice over script Thumbnail 
Hi. Welcome to XMPie. In this module, we setup a 
store that can access your Circle Account, and then 
add our first cross media product by setting up the 
sample campaign that we created in Circle in the 
previous module. 
 

 
To start, login to your uStore admin site. First we will 
check some settings that are required only once.  
 

 
In the Presets area, click PersonalEffect Connections.  
 
This option was previously called uProduce 
Connection. Now, it offers setup of both uProduce 
and Circle credentials. 

 
First, click uProduce.  

 
You need to setup a uProduce user that uStore can 
use to access the documents on the XMPie 
production server.  

 
Remember that your Circle account will also be set 
up with a uProduce user. It is best if you use the 
same uProduce user in both systems.  
 
If you use a different user, make sure that the one 
you use in uStore can access the same accounts in 
uProduce as the user that is set in your Circle 
account. 

 



Next, click back and click Circle. If your Circle user 
account is not listed, click to add it.  
 
Enter the Circle username and password, and 
Connect. 
 
That's it for settings. Click Stores, and click to create 
a New store. 

 

Enter a store name. 
 
Select your uProduce user, and then enter the 
password and test to confirm that you are permitted 
to use the account. 
 
And, repeat for the Circle user.  
 
Of course, you can make other settings, but I will 
highlight the ones necessary for the sample store. 

 
Click the Appearance tab, and click to duplicate the 
Skin XMPie Green.  
 
I'm copying the skin so we can set the property icons 
used in the sample store without changing the 
default skin folder.  
 
We will copy the images later.  

 
Scroll down and check the box for the setup culture 
to be English. 

 
Click the Clearing tab, and enable the Invoice 
clearing method. 

 
Click the Delivery settings tab. For this example, 
there is a print piece to be mailed out, so we need 
the Manual Mailing option to remain checked, but 
you can make other changes as required.  
 
You can now save and put the store online. Our next 
task is to add the cross media product. 

 

The New product drop-down includes a new option 
for XM Campaign.  

 



Give the product a name. 
 
Add a short description. 
 
For the full description, I’ve provided a small piece of 
html in the resources zip file. Just copy and paste it 
in.  
 
The html displays a graphic and text message to the 
customer on the product details step. 

 
Now, select your Circle project name. 
 
The resources zip folder also contains a thumbnail 
image for you to upload here. 
 
If you want to allow the customer to download the 
recipient list, you should leave this checked.  
 
And this one enables the customer to view the 
analytics in the order history area.  
 
They are enabled by default, but you have the option 
to turn them off if needed. 

 

Once you save your product, you have some more 
settings to complete. 
 

 
First, you will need to setup the Print component. 
Click the Print Touchpoint name. 

 
Here you can define Product Properties, Product 
Pricing, Delivery Setup and Prepress Setup. 
 
If you need to set a paper type or other properties 
on the print piece, you can do that here. 

 
I will set a pricing step from one and up. 

 



And set a price per unit of $2. 
 
 

 
Click the delivery setup button and configure a 
mailing price.  

 
I will set $1 each regardless of quantity.  
 
You can also set a prepress workflow for the print 
product, but it is not necessary in this case. 
 

 
When we go back to the top Cross Media product, 
you will see that we also have Product Properties 
and Pricing Setup for the entire campaign as well.  
 
While Print Component setup manages those 
options for just the print touchpoint, these settings 
are on the entire project, so the price is cumulative.  
  

Let’s start with product properties. Notice that the 
Custom URL property is defined automatically and is 
mandatory.  
 

 
This is used to setup the Campaign URL with an 
instance ID – which was shown in the introductory 
video.  
 

 
You can set a default value - possibly prepopulated 
from a data source - and choose to hide it from the 
customer.  
 
Remember that if you hide it from the customer, and 
the value has already been used, it will get an 
incremental number added.  
 
Also, If you preset it, and display it to the customer, 
the customer will be asked to change the id if it has 
already been used by another campaign instance.  



The Wedding Date property is also setup 
automatically, but was read in from the Project 
Parameter we created in Circle. 
 

 
For the customization step, swap to the variables list 
and add the Bride, Groom, Wedding Date and Design 
Style variables to the step. 
 

 
Edit the Wedding Date dial.  
 
Select the DateTime picker for the input control. We 
only need the date in this case.  
 
I will set the default date to be 30 days from the 
order date and prevent the customer from selecting 
a date any earlier than that. 
 

 
For the Design Style dial, set the Gallery Grid View 
input control and set the available values to Love and 
Birds.  
 
I’ll set the default to be Birds.  

 
We also need to copy the two images to the 
property icons folder inside the skin folder that we 
created earlier when we duplicated the default skin. 

 



 

 
Next, select the recipient setup. I will allow the 
customer to upload a list, create their own list 
online, and use an existing recipient list.  
 
Remember this new predefined recipient list is 
demonstrated in a separate video in this series. 

 
For the campaign price, I will add an additional dollar 
per recipient to cover the cost of email messages.  
 
 

 
Remember this is in addition to the Print Touchpoint 
price. 

 
OK, let us put the product online, go back and 
preview the storefront.  
 

 



It does take some time for all the background 
processes to duplicate everything in Circle and 
uProduce.  

 
Let’s wed Mary and John on July 15th.  

 
The document preview looks good.  

 
Note that the campaign URL has a temporary 
placeholder until we define the Custom URL on the 
finalize step.  
 
And the recipient part is a sample because we 
haven’t uploaded our recipient list yet. 
 

 



We can also test the website.  
 
Any tests at this point will not be recorded by 
Marketing Console and the recipient database will be 
updated when the order is submitted. 

 
On the recipient list step, I will upload our test 
database. 

 
We can then test the campaign for say Jenna Smith… 

 
On the finalize step, we can set the Custom URL and 
we need to set the Wedding date again.  
 
This one will set the Circle Project Parameter which 
will be used for the scheduling and automation.  
 
We hope that a future version will enable setting this 
from a customization step dial to prevent the 
duplication. 

 



If we test now, we can see the full URL with the 
Custom URL value and the recipient data.  
 
Again, we could test the campaign here – the events 
are not recorded by Marketing Console and the 
recipient data will be uploaded again when we check 
out so that any data updates by the campaign 
website will not reflect our tests. 

 
Now the product is in the cart, we can checkout in 
the usual way. 

 
In the next video, we look at handling cross media 
product orders in uStore admin. 

 
 


